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Professional Experience 
  

Head of Department “Markets & Perspectives“ – WIK-Consult GmbH 
Strategic development of the department towards digital and internet 
economy themes. Clients include the European Commission, various 
National Regulatory Authorities (NRAs) and Ministries, internet and 
telecommunications firms both national and international.  

since 2013 

  

Research Analyst – Institut der deutschen Wirtschaft Köln Consult GmbH 
(Cologne Institute for Economic Research) 

Development of a new research focus on ICT, B2B-Digitisation and the 
economic, societal, policy impact of the Internet and innovative applications. 
Besides, Clients included Google, Vodafone, the European Commission, the 
Federal Ministry for Economic Affairs and Energy in Germany and several 
industry associations. 
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Selected Academic Experience 
Guest Lecturer at the University of Edinburgh (Business School) 
Visiting Research Professor at Bordeaux Ecole de Management 
Lecturer at Bordeaux Ecole de Management (International Wine MBA 
Programme Bordeaux – London – Adelaide) 
Editor of an anthology in Marketing (Gabler Verlag) 
Teaching Assistant at the University of Edinburgh 
Guest Lecturer at the University of Edinburgh (School of Geology) 
Associate Researcher at Heilbronn University 
Associate Researcher with the EU-Project SINER-GI 
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2008 – 2010 
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Non-Resident Fellow – Bruegel  since 2018 
  

Member – Münchner Kreis Research Board since 2017 
  

Expert – ITU ICT Economic Expert Roundtable since 2015 
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University of Edinburgh 
PhD in Management (Marketing / Consumer Behaviour) 
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Heilbronn University 
Diplombetriebswirt (FH)  
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English    near native 
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